Impressions Advertising Specialties

Branding happens every day, but you may not realize it. Consider the UPS truck or the Coke delivery truck. The company’s product name is branded, perhaps subconsciously, each and every time you see it. “Branding keeps a product name in front of people’s faces,” says John Lovejoy, owner of Impressions Advertising Specialties in Grantham.

Lovejoy, a full-time musician, picked up a pen imprinted with a company name and said, “I wonder how these things happen.” He got online, partnered with a distributor (Kaeser & Blair, a major player in the promotional products industry for more 100 years) and founded Impressions Advertising Specialties in 1995 to help companies further their marketing strategies. 

An advertising specialty — defined as a useful, interesting or decorative item with an advertising message imprinted on it and usually distributed without obligation — is one of those marketing tools. It can be as simple as a 3-inch plastic dart man with an adhesive head used at a trade show booth or a bit more complex, such as glass awards for employees. “Different businesses use different things,” says Lovejoy, who moved from Claremont to Grantham a year ago. “Not everything works for everyone. You need to find what will get people talking.”

You may have picked up one of Lovejoy’s promotional products at the Grantham Post Office — a cup of pens (and even the cup) disappeared in a matter of hours. “Sometimes name branding takes time. Sometimes you might never know it was the pens,” says Lovejoy, who received two sales inquiries from the pens. “But if you don’t do it, someone else will. Promotional advertising really works.”

